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1. Introduction

Dissemination and communication plan (DCP) is prepared to ensure optimal timing and efficiency
of the dissemination and communication activities. Key actions of the DCP include:

e Review of preliminarily identified target groups and selection of key stakeholder among
them.

¢ Identification and delivery of specific key messages for each target group.
¢ Interaction and engagement activities including key events to attend.

e Ensuring the availability of the results through Open Access Publishing and Open
Research Data.

e Measures to evaluate dissemination success, communication tools and channels.

A plan of the dissemination communication activities is presented in the following sections.

2. Dissemination plan

The summary of the NEWGEN dissemination plan is presented in the following sections for each
of the identified target groups. The dissemination plan encompasses the results to be
disseminated, communication objectives and channels.

2.1.1 Market and industrial stakeholders

Expected results: The following novel HVDC technologies validated at TRL 5-6:
e Additive and insulation materials

e Extruded HVDC cable prototypes

e Pre-fault monitoring system concept

e Life and reliability model for HYDC system

e A holistic LCA model for the novel HVDC cable technology
Objectives:

e Generate interest among early adopters and establish cooperation
e Promote uptake of individual project results

e Foster sustainability in the sector

e Well-assessed sustainability and LCA for an innovative product.

Channels:
e Professional fairs and events e.g. Middle East Electricity (1 attendance)
e External Advisory Board (EAB) complementing the consortium for further dissemination.

o Extended AB meetings/ workshops targeted for specific stakeholder groups (TSOs, cable
producers)

e NEGWEN public workshop/seminar
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2.1.2 Scientific community

Objective: Contribute new knowledge to scientific literature and state-of-the-art.

Channels:

o Peer-reviewed scientific journals:

Journal name Planned
contribution

IEEE Transactions on Dielectrics and Electrical insulation 4 papers
IEEE Electrical Insulation Magazine 2 papers
IEEE Transactions on Power Delivery 1 paper
Polymer and materials science related journals by ACS (American 2 papers
Chemical Society) and RSC (The Royal Society of Chemistry)

o Peer-reviewed scientific conferences:
Conference name Website Planned attendance

over project duration

Cigré SESSIONS https://www.cigre.org/ 1 attendance
JICABLE https://www.jicable.org/ 2 attendances
NORD-IS https://www.ntnu.edu/nordis21 | 2 attendances
IEEE CEIDP https://ceidp.org/ 4 attendances
IEEE ICD https://ieee-icd.org/ 1 attendance
AEIT HVDC AEIT HVDC 2023 - Home 1 Attendance

e Webinars organized by the IEEE DEIS (https://ieeedeis.org/)
e |EEE DEIS Summer School Thematic School on Dielectrics, organized by IEEE DEIS and
French CNRS (https://seedsschool.sciencesconf.org/)

2.1.3 Standardization

Objective: Contribute to the development of new and adapted standards related to HVDC
technologies.

Planned standardization activities:
e Mini cable specimens for the characterization and life estimation tests
Measurement of the leakage currents of a HVDC cable system
Partial discharge detection in terms of measurement circuit, bandwidth of interest, sensors
Monitoring of short cables (<10 km)
Graphical visualization of the partial discharge signals detected under HVDC (as per
PRPD pattern for HYAC conditions)
e Load cycle tests prescribed during the qualification of HVDC extruded cable systems,
based on the life forecasts obtained from the HVDC cable system life and reliability model.

Channels: Cigré working groups (which issue Technical Brochures), in particular: Cigré SC B1
Insulated cables and Cigré SC D1 Materials and Emerging Test Techniques; IEEE Technical
Committees, which issue IEEE Standards, in particular IEEE TC "HVDC cable systems. IEC
Technical Committee TC 20 Electric cables.
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2.1.4 Media, decision makers, citizens, general public
Results: Benefits of the proposed solution for the individuals and society as in general.

Objective: Raise awareness on technological development in power transmission systems
enabling more green energy reliably and affordably available for the society.

Channels: Project videos (YouTube), awareness raising on social media (LinkedIn, Twitter),
BRIDGE website

Participation in established citizen outreach events such as European Researchers’ Night
(MSCA).

NEWGEN will report all publication data towards the funding organization (EU CINEA) using the

template in the participant portal (see annex 1) and dissemination and communication activities
using the given template, respectively (see annex 2).

3. Communication plan

3.1 Summary

Communication activities promote NEWGEN and its impact on sustainable, secure and
competitive energy supply widely to all stakeholders throughout the lifespan of the project. A
visual identity will be created for the project to raise interest, to clarify the main messages and to
increase awareness of the project and its outcomes. A social media strategy will be developed to
maximise dissemination of the results. Specific communication targets will include target number
of publications and press releases as well as social media and website statistics.

The following main messages for specific audiences have been identified:

e Media, citizens, decision makers: New HVDC technology ensures greener, affordable and
secure energy for citizens with less visual impact compared to current AC overhead lines.

e Academia: NEWGEN will solve current challenges related to HVDC technologies with
interdisciplinary consortium combining knowhow on material sciences, electrical
engineering, mechanical engineering, high voltage electrical engineering, information
engineering and power grid systems.

e Industry/companies: Mastering HVDC technologies opens new global business horizons
in the clean energy market for European companies.

Table 2. Communication plan with identified target groups and dissemination channels.

Identified communication channels and KPIs:

Project visual identity by creating logo and public presentation (all stakeholders)

Project website for communicating the project concept, activities and results (all stakeholders >200
users/month)

BRIDGE iniative: Utilizing BRIDGE communication channels to promote NEWGEN

Social media (Twitter, LinkedIn) promoting project events and result (all stakeholders > 400 followers)
Promotion videos in YouTube (all stakeholders, 2 videos > 1500 views)

Press releases of project highlights (media, general public, 2 press releases)

e-Newsletters (All stakeholders, 4 newsletters)

Conferences (Scientific community, see dissemination plan for details)

Fairs, webinars and other events (All stakeholders, see dissemination plan for details)
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3.1.1 Project logo

Project will use the following logo in its communication materials.

NEWGEN

Figure 1. NEWGEN -logo.

3.1.2 Project website

NEWGEN project has a website at www.newgen-project.eu.

The website is the main communication channel for the project. It includes important information
on the project objectives and work packages, consortium, publications, partner organizations and
contact information, as well as links to the social media platforms.

The website includes the following sections:

o Project: An overview of the NEWGEN project (project concept and impact, work packages
and objectives)

e Consortium: A brief description of each partner and their role in the NEWGEN project.

o News: Press releases following the progress and highlights, and events calender where
NEWGEN project is present.

e Publications: Publications from the project, including e.g. public deliverable reports and
scientific publications.

e Contact: Contact details for the project coordinator.

NEWGE\I Home Project Consortium News Publications  Contacts

New generation of HVDC insulation materials, cables and systems

The overall objective of the project NEWGEN is to develop and demonstrate new insulation materials,
cable manufacturing solutions, online condition monitoring technologies, and comprehensive life and
reliability modelling tools for next-generation of extruded high voltage direct current (HVDC) cables and
cable systems, thereby fostering the reliability and resilience of the inter-connected European HVAC/-DC
transmission grids.

Read more

4 B

News / Updates Publications

Project kick-off meeting at Tampere, Finland on Latest publications...
6th and 7th October 2022. Read more...

Figure 2. Snapshot of the NEWGEN project website.
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3.1.3 Bridge initiative

The BRIDGE initiative is described in its website as: “BRIDGE is a European Commission
initiative which unites Horizon 2020 and Horizon Europe Smart Grid, Energy Storage, Islands,
and Digitalisation projects. It seeks to streamline a common approach towards those cross-cutting
issues usually encountered in the projects’ demonstration phase and which may constitute an
obstacle to innovation. The BRIDGE process fosters continuous knowledge sharing amongst
projects, thus allowing them to deliver conclusions and recommendations about the future
exploitation of the project results with a single voice. It does so through four different Working
Groups representing the main areas of interest: Data management, Business models,
regulations, and Consumer and Citizen engagement.”

NEWGEN will be in contact with the BRIDGE initiative and aim to find mutual benefits in sharing
some selected communication channels and will follow the possibilities to participate in selected
dissemination events when feasible.

3.1.4 Social media

NEWGEN has opened accounts in LinkedIn (Link to LinkedIn) and Twitter (Link to Twitter) for
public dissemination of the project progress and highlights. Moreover, a YouTube channel will be
established when the first promotional project video is available. To communicate easily the
journal publications and conference presentations a project page on ResearchGate will be open.
All the social media platforms will be linked with the project website for easy access. The LinkedIn
and ResearchGate accounts will be used to promote the project and its results in form of
publications and presentations, while the Twitter account will serve as a rapid information
platform. All the social media accounts will work simultaneously to maximize the communication
range.

3.1.5 Promotion videos

NEWGEN will produce two videos : 1 — Introduction video (month 12) and, 2 — Final results
video (month 48). The first video will introduce the scientific challenge and social importance of
the project and present the involved partners. The second video will be focused on the project
results highlighting their scientific, technological, and social importance.

3.1.6 Press releases and e-news letters
NEWGEN will release in total at least four e-newsletters and will publish it in all communication
channels in relevant format. Individual partners may additionally make press releases when they
consider that proper dissemination material is available for their stakeholders.

3.1.7 Conferences, fairs, webinars and other events
NEWGEN will arrange a public final workshop at the end of the project (Q4/2026) where most
important project results are presented for a wide industrial and academic audience. Project

partners will participate in scientific and professional conferences in order to disseminate the
relevant results.

NEWGEN Project GA ID: 101075592



Deliverable report D5.1
NEWGEN 6 (11)

4. Funding statement

Funded by the European Union. Views and opinions expressed are however those of the
author(s) only and do not necessarily reflect those of the European Union or the European
Climate, Infrastructure and Environment Executive Agency (CINEA). Neither the European Union
nor the granting authority can be held responsible for them.

5. Appendices

5.1 Appendix 1: Publication data reporting template in EU participant
portal.

The following template will be filled for each project publication to report the publication data towards the EU.

Please check or correct the information about the publication and fill-in the additional information.

If no DOI has been imported from OpenAIRE, and a DOI for the publication exists, it is recommended to start by
specifying it.

Please note that data that were imported from OpenAIRE or linked to the DOI are read-only.

DOI

|

Type of publication

*

Repository Link

"

&
Link to the publication

Authors

Title of the Journal/Proceedings/Books series/Book (for book chapters)
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Number, date or frequency of the Journal/Proceedings/Book

Relevant Pages

ISBN

Publisher

*

Place of publication

*

Year of publication

*

Is this publication available in Open-Access, or will it be made available?

" Yes - available in Green Open Accesst” Yes - available in Gold Open Access!” No
*

Is this a peer-reviewed publication?

T Yest” No

*

Is this a joint public/private publication?

T Yest” No

*

* mandatory fields

=ZImport publication
X Discard publication

“9Cancel
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5.2 Appendix 2: Dissemination and communication activities reporting
template in EU participant portal.

The following template will be filled from project dissemination and communication activities to
report the information towards the EU.

Dissemination & Communication Activities

Specify the total funding amount used for Dissemination and Communication activities linked
to the project

Total Funding Amount

Specify the number of Dissemination and Communication activities linked to the project
1]

for each of the following categories
Organisation of a Conference

Organisation of a Workshop

Press release

Non-scientific and non-peer-reviewed publication (popularised publication)

Exhibition

Flyer

Training

Social Media

Website

Communication Campaign (e.g. Radio, TV)

Participation to a Conference

Participation to a Workshop

Participation to an Event other than a Conference or a Workshop

Video/Film

Brokerage Event
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Pitch Event

Trade Fair

Participation in activities organised jointly with other EU project(s)

Other

Specify the estimated number of persons reached, in the context of all dissemination and
communication activities,

in each of the following categories

Scientific Community (Higher Education, Research)

Industry

Civil Society

General Public

Policy Makers

Media

Investors

Customers

Other
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